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Logo design approach:
I took the most important word from the brand name, which to me is 
innovation. Innovation is something that supports life, it is a very basic 
need - all beings have to innovate one way or another in order to sur-
vive, evolve and in the case of people - to progress. 
The logo is a stylized letter “i” in the shape of a DNA spyral. It also looks 
like a stylized person, so it can be tweaked into a “comic characters” in 
some situations. The gradient colours reflect the international audience of 
the organization. The circle on top and the abbreviation is in dark blue to 
symbolize the EU. The typeface is Josefin Sans - open and freely distrib-
utable, modern looking and makes the abbreviation to look very interest-
ing.

I followed one basic rule: all logos must work in black and white, colour 
is always secondary. The simplicity of the logo gives freedom for differ-
ent kinds of modifications and creative applications, as illustrated on the 
next pages. The logo is also meant to be scalable and work when printed 
on both big and small scales. Of course it is done in a vector format.

All designs by Lachezar Petkov,
2nd year Graphic design student,
Edinburgh Napier University

web: http://lpetkov.net
email: lpetkov@lpetkov.net



Dear Mr Johnes,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce nisi 
lacus, euismod ut tristique in, vehicula non felis. Lorem ipsum dolor 
sit amet, consectetur adipiscing elit. Morbi erat leo, placerat quis 
sagittis id, cursus ut libero. 

Proin dapibus interdum nibh, in vestibulum mi convallis ut. Quisque 
commodo, libero vitae lobortis varius, justo tortor convallis libero, ac 
dapibus mauris urna eget orci. 

Praesent sollicitudin lacinia imperdiet. Vestibulum congue elementum 
felis, vitae faucibus arcu sodales vitae. Vestibulum eleifend ligula ut 
tellus malesuada porttitor. Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. 

Ut lorem leo, luctus id gravida sit amet, elementum a neque. Pha-
sellus imperdiet condimentum diam at sollicitudin. Nulla et porttitor 
nunc. Ut semper, risus eu tempus rutrum, nunc leo accumsan nulla, 
id luctus turpis enim vitae est. Nunc faucibus augue vel lorem blan-
dit sagittis.

Nunc ac nisl ac est facilisis dapibus. Nullam a interdum nisi. Duis 
non metus et magna ullamcorper faucibus. Proin pharetra ante orci. 
Donec rutrum, turpis ut auctor semper, diam metus suscipit magna, 
non vehicula magna risus ut nibh. 

Sincerely yours,

John Doe
Executive Director

23 John Smith Str
Sometown
United Kingdom
0045231922343
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Real Life Applications: Letterhead, business cards and
merchandise 



Coloured letterheads are more expensive to produce, but usually have a 
greater impact on the person receiving it (usually a client), when done 
right. My choice of colour was a very light blue - blue is psychologically 
linked with relaxation and calmness and the lightness of the colour does 
not distract the reader’s eyes from the text.
This is the reason why I chose not to use the colorful version of the logo 
on the letter head.

I decided to create two business card mockups, even though this is not 
part of the brief. With the blue one I illustrate one of the many possibili-
ties for different creative adaptations of the logo’s shape. The other one is  
a rather standard one, but decided to change the colour for the client to 
see some variations. 

The pen is an example of merchandise with the logo - simple and inex-
pensive objects for the organization to give to clients and associates. 

The two PowerPoint mockups (on the next page) keep the same colour 
scheme as the letterhead. Only the first/main slide would have the colo-
rured version of the logo - the audience doesn’t need to be distracted all 
the time by a huge colorful logo. The subtle “embossed” version is much 
better for all of the remaining slides.

Letterhead & Misc





Typeface: Josefin Sans
Designer: Santiago Orozco
License: SIL Open Font License, 1.1

The size on the cover letter is 14pt for the main text and 26pt for the big 
horizontal text. The text on the business cards is 14px and 10 px respec-
tively.

72 px for the sllide titles and 36px for the rest of the text.

The abbreviation text below the logo is also 72px. 

Colours

CMYK: 40 67 0 0
RGB: 159 107 173 

CMYK: 10 3 4 0
RGB: 226 235 240

CMYK: 70 15 0 0
RGB: 39 170 255 
CMYK: 70 0 84 3
RGB: 73 178 94 

Guidelines





Development - Some Early Sketches
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